illumita

@ Client Business Problem

illumita is an emerging provider of virtualization services and solutions for a wide range of enterprises.
The company, which was started in 2006 by a group of scientists from the Department of Computer
Science & Engineering at the University of Washington, saw a significant market opportunity in
virtualization. Virtualization can allow multiple operating systems to run simultaneously on a single
computer, as well as eliminate the need for excess hardware, and it is a hot technology that will grow in
importance and value in the coming years. In a recent report from IDC, analysts predict server
virtualization will become a $20 billion industry by 2010.

illumita received an impressive $6 million in series A funding from the Madrona Venture Group, Ignition
Partners, Bezos Expeditions and Washington Research Foundation. The funding will be used to
accelerate product development, as well as sales and marketing activities, to provide virtualization
services and solutions to a range of enterprise customers.

President Steve Brodie approached Communiqué PR regarding illumita’s need for help in publicizing
its series A funding announcement, to gain awareness in the local market and help the company with
its efforts to recruit executives and managers. Communiqué believed the company’s background story,
along with the series A funding announcement, would give illumita the support it needed to accomplish
its business objectives.

illumita’s funding story is unique, as it is the first time Ignition Partners and Madrona Venture Group
have come together on a series A deal. Leveraging this information along with the growing trend
toward virtualization helped pique local media’s interest as well as industry interest in the
announcement.

@ Communication Objectives

Introduce illumita and its management team
Demonstrate why venture capitalists (VCs) were excited about illumita’s services and solutions
Begin to build company credibility

CASE STUDY



Target Audiences

Investors
Current and potential employees
Potential partners and customers

Strategies and Tactics

Embargo illumita’s series A funding announcement for maximum impact. Sharing the announcement
under embargo gives the client more control over the message and provides the journalist with the
opportunity to digest the news and develop a more thoughtful story. Additionally, because illumita
asked specifically for local media coverage, the embargo provided an equal opportunity for all three
local papers — Seattle Post-Intelligencer, Seattle Times and the Puget Sound Business Journal — to
cover the news.

Up-level the story by highlighting the unique joint venture of Ignition Partners and Madrona Venture
Group. Additionally, focus on the larger trend toward virtualization to create an even more compelling
story.

Interview executives at illumita to gain a better sense of the company’s story and how they will
present it to media.

Draft a press release surrounding this announcement, which includes quotes from VCs. Send the
release to journalists under embargo and distribute via wire service the day of the announcement.

Contact reporters to spark their interest in writing and determine their interest in the news. Begin the
process early to allow time to introduce illumita and its story.

Secure 1:1 meetings with journalists.

Help executives prepare for meetings by developing background material on journalists and
proposing questions they may be asked. This ensures executives are fully prepared and messaging
remains consistent.

Facilitate interviews for Steve Brodie, president of illumita, with key local media under embargo.

Follow up with journalists after the meetings to determine 1) if he/she is writing, 2) where the article
will appear, 3) does he/she need to speak with an analyst, and 4) does he/she want a photo or other
images for the article.

Coordinate the photo shoot if needed.
Monitor and report the coverage.



illumita Results

PR Results

Communiqué PR’s efforts resulted in meetings with eight industry journalists for illumita’s series A
funding announcement. Below is a list of the journalists with whom Communigué booked meetings.

Seattle Times, Ben Romano

Puget Sound Business Journal, Eric Engleman
Seattle Post-Intelligencer, Dan Richman

Dow Jones/VentureWire, Scott Denne

Daily Deal, Cliff Carlsen

Northwest Innovation, Ben Quo

Telecom Trends, CIiff Hirsch

Byte and Switch, James Rogers

Coverage Results

Seattle Times, “Venture firms give startup a vote of confidence,” by Ben Romano, August 10, 2007.

Seattle Post-Intelligencer/John Cook’s Venture Blog, “illumita raises $6M,” by John Cook, August 10,
2007.

Puget Sound Business Journal, “illumita raises $6M,” by Eric Engleman, August 10, 2007.
Northwest Innovation, “illumita raises $6M,” by staff writer, August 10, 2007.
The Daily Deal, “illumita Snares $6M,” by Cliff Carlsen, August 10, 2007.

Americanventuremagazine.com, “Virtualization Start-up illumita Lights Up with $6 Million,” by staff
writer, August 10, 2007.

InfowWorld, “Stealth Virtualization from illumita raises $6M,” by David Marshall, August 11, 2007.
Byte and Switch, “lllumita lights up with series A,” by James Rogers, August 17, 2007.

Byte and Switch, “Secretive startup clinches $6M to roll out Internet virtualization,” by James Rogers,
August 17, 2007.

Northwest Innovation, “Interview with Steve Brodie,” by Ben Kuo, August 22, 2007.

Business Results

Local coverage led to several high-quality job candidates contacting illumita, saving the company
thousands of dollars in recruiting costs.

In addition, the coverage established illumita as one of Seattle’s most promising start-up companies
and can be leveraged to build credibility with beta customers and potential partners.



